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The communication is the basic in marketing relationship and it has a direct impact in customer by strengthening customer 
relationships and building customer loyalty by talking, take care and make them feel as partner not just customers. The dental 

clinics and centers had to increase the direct and the indirect communication due to increase competitive. Marketing relationship 
aim to use media to strengthen customer loyalty, and use telecommunication and information technology to keep the customers, and 
increase the quality of service by doing it with shorter time and strength the relationship with customers by all communication possible 
ways. Collect data, contact dates, issues discussed with customer and the customer hobbies and interests. The paper concluded there 
are statistically differences between communication in marketing relationship in customer loyalty, and it found the communication 
in marketing relationship make customers to keep coming to the clinic.
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